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BRAND OVERVIEW

% Launched in 2018 — “ A4 New Kind of Soda”

% Healthy alternative to traditional sodas
o 2-5g sugar, 9g plant fiber, botanicals, &
prebiotics
% Competitors: Poppi, Culture Pop, & traditional sodas

% Key publics: Health-conscious Gen-Z & Millennials



“LIFE IS TOO SHORT NOT TO ENJOY IT, AND
TOO LONG TO SPOIL IT. WE CAN HAVE OUR
SWEET CRAVINGS WITHOUT SACRIFICING
OUR HEALTH. SODA IS A SHORTCUT WITH
NO LONG TERM BENEFITS. OLIPOP IS AN OFF
RAMP TO A HEALTHY AND DELICIOUS
EXPERIENCE.”
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Social Media Analysis

January 8th - February 11th
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INSTAGRAM
% 1,939 total posts — Posted 16 times -
during observation, averaging one post
every two days
% 4.76% increase in followers — &

started with 252k, ended with 266k

jjjjj

* 3.27% engagement rate

% #olipop, #newkindofsoda,

prebioticsoda, #guthealth, and

mocktail

% Giveaways, aesthetic, spoofs/memes



TIKTOK
% 2.1 million likes total
T % Posted 22 times — averaging one
D& post every 1.5 days

Shyes, - - g % 16.97% increase in followers —

N 4



ONE WAY COMMUNICATION
% High quality images with caption such as: "POV you find out OLIPOP is now being

sold at Aldi (CA and TX) so you roll up with your bestie to grab some before the
weekend”

% Tutorials on how consumers can use OLIPOP to create mocktails or other beverages
% Initiated by the organization, serve to inform publics with truthful and relevant
information about their product
% Consistent branding j
% Social media trends

% Health benefits

The best of science & nature.



TWO-WAY COMMUNICATION

% Frequent giveaways (IG) — 3 during observation period

% Captions such as,"tag someone you want to recreate this
with” or "Tag ur boss aS$ besties who absolutely hate
feelings but jadore responsibilities”

% Asking followers to comment their favorite flavor or way
to drink OLIPOP

* Reposting customer content (IG stories, TikTok reposts)
* Third party credibility

% UGC campaigns

* Influencers & celebrities (#olipoppartner)



In-House Creators, Product Placement, & Trend Participation

% In-House ad agency & in-house content creators
% Stray away from direct promotional content and sales pushes
% Their own take on currently trending TikTok sounds, viral memes, or cultural moments

I"

o “sleepy_girl mocktai

% Reposting content (natural endorsements)

- _Renee Rap OLIPOP press conference moment

% Pop culture spoofs and references

o OLIPOP daylist



https://www.tiktok.com/@drinkolipop/video/7327088331828022574?lang=en
https://www.tiktok.com/@maddyhollander/video/7213930904652123438?_r=1&_t=8jzeWOTZM0F
https://www.tiktok.com/@maddyhollander/video/7213930904652123438?_r=1&_t=8jzeWOTZM0F
https://www.tiktok.com/@maddyhollander/video/7213930904652123438?_r=1&_t=8jzeWOTZM0F
https://www.instagram.com/p/C2ayQssJOoa/?img_index=1
https://www.instagram.com/p/C2ayQssJOoa/?img_index=1
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STRENGHTS

% Successfully integrates social media tactics into their publicity
blueprint

% Consistent brand image across all platforms

% Aware of target audience and key consumers

WEAKNESSES

% Too similar to direct competitors — Need a distinguisher

% Saturated market

% Not posting enough or producing enough content


https://www.instagram.com/drinkpoppi/?hl=en

RECOMMENDATIONS

% Character association/mascot (I.E. Duolingo Bird, Tony the Tiger, the Pillsbury

Doughboy) — Create a recognizable, friendly foreword facing character for the brand
> A step in the right direction 1 & 2

% Post frequently — Competitors post quicker (when referencing a cultural moment) &

more habitually
% High light health benefits more

C ——



https://www.tiktok.com/@drinkolipop/video/7335938446936100139?lang=en
https://www.instagram.com/p/C2-1X2xJW_p/?hl=en&img_index=1
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